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TARGET DISCOVERY 



'300 



SEARCH CATALOG FOR NEW OBJECTS 1^302 



FOR EACH NEW OBJECT 



304 



DETERMINE APPLICABLE TARGET TYPES (E.G., 
PRODUCT/BRAND/CATEGORY/DRUG/URL) 



^306 



GENERATE KEYWORD(S) FOR EACH TARGET 

TYPES 



'308 



NEXT NEW OBJECT 



310 
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INSERT INTO TARGETS TABLE WITH OPTIONAL 
CACHED PRICE 
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EXTRACT KEYWORDS FROM EXTERNAL 
SEARCH RESULTS FROM PARTNERS 
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INSERT EXTERNAL SEARCH KEYWORDS INTO , 
TARGETS TABLE 
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INSERT RECORDS CORRESPONDING TO NEW . 
TARGETS IN PARTNER^TARGETS TABLE 
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'318 



Fig. 3a 



BRAND 3^ QUANTITY 

TYLENOL FLU 24 HOUR RELIEF CAPLETS. 500mg, 24ea.^$549^ 

PRODUCT NAME -SHORT DOSAGE PRICE 

Y 

PRODUCT NAME -LONG 

FULL DESCRIPTION 

Fig. 3b 
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■store.corTyproduct.asp?p=fishing+supplies&pid=123 
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Fig. 3c 



TARGET MANAGEMENT 



v^400 



SEARCH CATALOG FOR DISCONTINUED ITEMS j 
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SEARCH CATALOG CURRENTLY UNAVAILABLE ^ 
ITEMS (E.G., ON BACKORDER) 
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r 
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FOR EACH DISCONTINUED/UNAVAILABLE ITEM 1-^406 



IDENTIFY TARGET(S) CORRESPONDING TO . 
DISCONTINUED/UNAVAILABLE ITEM 



'408 



MARK TARGETS AS INACTIVE 
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NEXT DISCONTINUED/UNAVAILABLE ITEM -1^412 





r 


IDENTIFY TARGETS FOR PREVIOUSLY 
UNAVAILABLE CATALOG ITEMS THAT ARE NOW- 
AVAILABLE 
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TOGGLE INACTIVE STATUS TO ACTIVE STATUS . 
FOR EACH IDENTIFIED TARGET 



'414 
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'416 



MARK NEEDS UPDATE IN PARTNER TARGETS i^418 
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Fig. 4 



PARTNER-TARGET MGMT 
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FOR EACH KEYWORD SEARCH PARTNER 
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BUY NEW TARGETS 

• AUTOBUY? 

• SELECT BID PRICE 

• SELECT CREATIVE. FORMAT 



^504 
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r 


GENERATE DESTINATION URL INCLUDING . 
EMBEDDED TARGET OBJECT INDICIA 




r 



'506 



GENERATE EXPORT DATA SETS FOR EACH 
TARGET MARKED FOR UPDATE: POPULATE 

SELECTED CREATIVE FORMAT WITH 
ASSOCIATED TARGET AND DESTINATION URL 
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NEXT KEYWORD SEARCH PARTNER 
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Fig. 5 a 
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Max Length 
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description! 


35 


Discover Beauty.com. Shop Prestige 


description2 


35 


Brands & Top Sellers. Ships Free 


displayurl 


35 


www.beauty.com 


headline 


25 


Buy {{name}} 


headline- 1 


25 


{{name}} 


headline-2 


25 


Buy it at beauty.com 
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Fig. 5 b 
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Field 



Max Length 



Value 



description! 



35 



Private Shopping & Trusted Source 



description2 



35 



Low Prices, Ships Free w/ $49 spend 



displayurl 



35 



www . sexual- well-being, com 



headline 



25 



Buy {{name}} - Great Deal 



headline- 1 



25 



{{name}} - {{price}} 



headline-2 



25 



{{name}} 



headline-3 



25 



Buy it at drugstore.com 
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Fig. 5c 
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Max Length 
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description! 


35 


In Stock & Priced to Sell. Free 


description2 


35 


Ship available. Supplies Limited 


displayurl 


35 


www.drugstore.com 


headline 


25 


Buy {{name}} - Great Deal 


headline- 1 


25 


{{name}} - {{price}} 


headline-2 


25 


{{name}} 


headline-3 


25 


Buy it at drugstore.com 
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Fig. 5d 



Field 


Max Length 


Value 


description! 


35 


Discover Beauty.com. Shop Prestige 


description2 


35 


Brands & Top Sellers. Ships Free 


displayurl 


35 


www.beauty.com 


headline 


25 


Buy {{name}} Cosmetics 


headline- 1 


25 


Buy {{name}} 


|headline-2 


25 


{{name}} 


headline-3 


25 


Buy it at beauty.com 
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Fig. 5e 
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Max Length 


Value 


description! 


35 


See our Price-Match Guarantee 


description2 


35 


Nearly 4 Million Customers 


displayurl 


35 


www.drugstore.com/strivectin 


headline 


25 


Strivectin Ships For Free 
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Fig. 5f 



Field 


Max Length 


Value 


description! 


35 


Low Prices on Top Selling Brands 


description2 


35 


Shop with a Trusted Online Store 


displayurl 


35 


www.drugstore.com 


headline 


25 


Buy {{keyword}} 


headline-! 


25 


{{keyword}} 


headline-2 


25 


Buy it at drugstore.com 
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Fig. 5g 



PARTNER EXPORT 
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FOR EACH KEYWORD SEARCH PARTNER -1/602 



AGGREGATE EXPORT DATA SETS INTO 
PARTNER SPECIFIC FORMAT (E.G., 
SPREADSHEET. XML, DATABASE TABLE(S), 

ETC.) 



'604 





r 


SEND AGGREGATED EXPORT DATA SETS TO 
SEARCH PARTNER 
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NEXT KEYWORD SEARCH PARTNER J 
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Fig. 6a 



FORMAT DATA FOR SELECTED EXPORT DATA 
SET(S) BASED ON WEB SERVICES INTERFACE ' 
HOSTED BY SEARCH PARTNER 



'650 



SEND FORMATTED DATA TO SEARCH PARTNER 
VIA WEB SERVICES INTERFACE 



'652 



Fig. 6b 



PARTNER IMPORT 



'700 



FOR EACH KEYWORD SEARCH PARTNER 1^702 





r 


RECEIVE PARTNER REPORT ON KEYWORD- 
RELATED ACTIVITY 




f 


EXTRACT PERTINANT DATA FROM REPORT j 




r 


INSERT RECORDS INTO 
PERFORMANCE_HISTORY TABLE 




f 


NEXT KEYWORD SEARCH PARTNER J 
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Fig. 7a 
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CUSTOMER SESSIONS 



' ^800A 



ONGOING 



RECEIVE PAGE SERVE REQUEST VIA 
CLICKTHROUGH LINK 



'802 



EXTRACT TARGET_ID AND PARTNER FROM 

CLICKTHROUGH LINK URL 



'804 



INSERT SESSION RECORD INCLUDING 
TARGETJD, PARTNERJD AND DATE 
INTO ACTIVE SESSION TABLE 



'806 



MONITOR SESSION FOR CUSTOMER ORDERS i^808 



'±1 



AGGREGATE CUSTOMER ORDER DATA. 
INCLUDING # OF ORDERS 
AND TOTAL COST OF ORDER(S) 



'810 



CALCULATE ORDER MARGIN 



812 



INSERT APPROPRIATE VALUES INTO ORDERS. 
ORDER_MARGIN. ORDER_TOTAL COLUMNS OF 
DWH SESSION TABLE FOR SESSION RECORD 

BATCH 



'814 



Fig. 8a 



DWH REPORTING 



'800 



FOR EACH NEW SESSION RECORD WITH 
TARGET ID IN DWH SESSION TABLE 



J^850 



INSERT SESSION. ORDERS, ORDER_MARGIN 
AND ORDER_TOTAL COLUMN VALUES INTO 
PERFORMANCE_HISTORY TABLE BASED ON 
PARTNER_ID, TARGETJD, AND DATE; SET 
HAVE DWH DATA VALUE 



'852 



NEXT APPLICABLE SESSION RECORD 



J^854 



Fig. 8b 



PERFORMANCE MGMT 



-900 



FOR EACH TARGET, BY PARTNER 



> 



CALCULATE COST PER CLICK (CPC) 



CALCULATE MARGIN PER CLICK (MPC) \ ^ 



902 



904 



906 



DETERMINE IF TARGET IS COST EFFECTIVE 
(IS MPC>CPC) 



'908 



DETERMINE IF STATUS OF TARGET NEEDS TO 
BE UPDATED BASED ON MPC VS. CPC AND/OR 

OTHER PERFORMANCE DATA 



'910 



UPDATE TARGET STATUS FOR 
APPLICABLE TARGETS 



'912 



UPDATE TARGET CPC BID BASED ON ANALYSIS 
OF PERFORMANCE HISTORY 



'914 



NEXT TARGET 



916 



Fig. 9 




Fig. 11 



